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Welcome to Glaucoma UK

Thank you so much for your interest in our Communications & PR Officer (Maternity
Cover) role.

It couldn’t be a more exciting time to join us. We have just completed the largest-
ever UK glaucoma patient experience survey, giving us unparalleled insight into what
matters most to the people we support and powerful evidence to help us campaign
for better care.

More than one million adults aged 40 and over in the UK are living with glaucoma,
and around half don’t know it. We want, and need, to do more: advocate for
improvements to patient care, fund more research, raise awareness of the disease
and support more people. That is where you can make a real difference.

There is no cure for glaucoma, and sight loss caused by the disease cannot be
reversed. Treatments can be painful or difficult to manage, while making decisions
about care can feel confusing and overwhelming. Through accessible and effective
support, we help people live and stay well with glaucoma.

This role is a fantastic opportunity to raise awareness of our vital work and help
prevent glaucoma sight loss.

| hope you decide to apply. I’'m really looking forward to hearing about the skills and
experience you could bring to our charity.

With my every good wish,
Joanne Creighton
Chief Executive Officer
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About Glaucoma UK

Glaucoma UK is the charity for people with glaucoma. Our vision is to
end preventable glaucoma sight loss. We want everyone with glaucoma
to be able to live well with the condition, and to make this a reality.

&

Raise awareness of glaucoma

Provided glaucoma is detected early, most people can retain useful sight
for life, but glaucoma can cause serious sight loss if undiagnosed and
untreated. The vast majority of glaucoma is detected by normal eye health
checks via a community optician, and much of our awareness work centres
on campaigns to get this message across to the public, so people can
protect their sight.

Support people to live well with glaucoma

To help people actively manage their condition and make positive
treatment choices, we offer a wide range of free information and advice
leaflets, a telephone helpline, digital support groups, an online patient
forum, and volunteer Buddies who provide peer to peer support.

Glaucoma affects people of all ages, but the risk increases with age. People
from BAME communities have an increased risk of developing glaucoma,



for example people of African-Caribbean origin are four times more likely
to develop glaucoma, and it is more likely to appear earlier and be more
severe when compared to people of European origin.

Our services are open to everyone and, thanks to the generosity of our
supporters, they are free to all who need them.

As well as supporting patients directly, we work closely with healthcare
professionals to improve care and increase understanding of patients’
needs.

Support research

We fund research into the causes, diagnosis and treatment of glaucoma
and typically allocate around £400,000 each year for research.

Our annual programme currently supports ophthalmologists, optometrists,
early career researchers and a wide range of other eye health
professionals, all over the UK.

We are proud to fund the Pitts Crick Career Development Fellow, Dr
Giovanni Montesano, and the Glaucoma UK Chair of Glaucoma and Allied
Studies at University College London, Professor David (Ted) Garway-Heath.

We form an important link between researchers and people affected by
glaucoma, for example helping disseminate the findings of research,
encouraging participation in research and helping researchers understand
what matters to patients.




Influencing policy and practice

At Glaucoma UK, we feel we have an important role to play in promoting,
protecting and safeguarding the interests of people living with - or at risk of
- glaucoma. We want those making decisions, developing policy and
delivering treatment to understand and respond to the needs of the people
we represent.

We provide advice and support to healthcare professionals, ensuring they
have up-to-date information and access to effective professional networks
for sharing best practice.

Through the work of the United Kingdom and Eire Glaucoma Society
(UKEGS) — which became part of Glaucoma UK in 2019 — we also want to
bring together scientists and clinicians in a vibrant, aspirational scientific
community.



Glaucoma UK is governed by a board of trustees, mainly comprising eye
health professionals and people with lived experience of glaucoma. We're
a membership charity, with around 4,000 members — both patients and
professionals. Our turnover is c. £2.4m, with the majority of our income
coming from legacies and the rest from grants, donations and membership
fees. Thanks to the kindness of our supporters, all our services are
provided free of charge.

The last few years have been a time of transformation for our charity. Formerly
known as the International Glaucoma Association, we’ve launched a range of new
services and communications channels as Glaucoma UK. As well as responding to the
changing world of glaucoma care, we’re modernising our engagement with people
affected by glaucoma and our models of support.

We're now entering a further exciting stage in our development and are expanding
our capacity to meet the changing - and growing - needs of people affected by
glaucoma. We are driven by our core values of trust, compassion, inclusivity,
integrity, collaboration and empowerment.

We have a friendly, energetic and ambitious staff team, mostly based near our office
in Ashford, Kent, but with some remote staff. We are currently operating a hybrid
working model that gives colleagues the flexibility to work from home, as well as in
the office on occasion.

For more information, please visit our website glaucoma.uk or find us on
Facebook, Instagram and LinkedIn.



http://glaucoma.uk/

About the role

We are looking for someone who can turn insight and personal experience
into compelling stories, clear messages and powerful campaigns that
inspire action.

The Communications & PR Officer (Maternity cover) role is offered on a 12-month
fixed term basis, ideally commencing during December 2026.

More than 10,000 people took part in our National Patient Voices Survey, creating
the most powerful picture yet of what it is like to live with glaucoma and receive
glaucoma care across the UK.

Working closely with our Head of Communications and a specialist public affairs
agency, you will help bring those findings to life, secure media attention and make
decision-makers listen. Central to this will be finding and sensitively supporting
people who are willing to share their experiences, cultivating trusted relationships
and helping them tell their stories confidently across print, digital and broadcast
media.

Alongside this landmark work, you will create engaging content across our magazine,
website, email and social media channels, identify opportunities for national
coverage and help strengthen and protect Glaucoma UK'’s voice and reputation. This
is a varied and influential role for an excellent storyteller with strong media instincts
who wants their work to make a genuine difference.

This role will be home-based with occasional travel to our head office in Ashford,
Kent. This role may involve some occasional evening or weekend working.



Job description

Job title Communications & PR Officer
Responsible to Head of Communications
Location Home-based with occasional travel to our head office in

Ashford, Kent

Hours 35 per week
Contract 12 months fixed-term (from December 2026)
Salary £34,077

Communications

e Proactively create and deliver high quality, inspiring multi-channel content
(including, but not limited to, our quarterly members magazine, awareness
campaigns, email marketing schedule, social media and website) to engage key
stakeholders and attract new followers to our cause.

e Play a key role in the production of our quarterly member’s magazine; actively
contributing to editorial meetings, writing articles, conducting interviews,
editing copy, and overseeing timelines through to print and despatch.

e Work with the Head of Communications to develop key messages, briefings,
and positioning statements to ensure consistency and maximise the impact of
our campaigns and manage approval processes internally.

e Oversee the maintenance of the organisation’s case study database working
with colleagues to identify opportunities to cultivate new profiles in line with
key messages and organisation priorities.

e Work alongside the Digital Communications Manager to ensure the website
and social media is updated regularly with compelling and quality content.

e Provide copywriting and editing support across all internal and external
communications for all departments to maintain consistent tone, style and
messaging across all outputs and act as a ‘brand guardian’ together with
colleagues in the communications team.

e Manage email queries via the marketing inbox and maintain the charity’s
publishing schedules.

e Take part in the charity’s out-of-office media enquiries and social media rota as
required.



PR

Increase the organisation’s profile through media engagement, monitor press
coverage and identify news and parliamentary agendas which would benefit
from the organisation’s perspective or commentary.

Work alongside the Head of Communications to respond to requests from the
press for comments, views and supporting information, and maximise
opportunities for further engagement on relevant topics.

Lead on the delivery of an ongoing programme to recruit and develop
relationships with patient case studies, celebrity supporters and influencers
who can help raise our public profile through the media and other
opportunities.

Proactively seek opportunities and generate ideas and content to achieve
positive national media coverage in print, online, and broadcast media.
Identify issues that could potentially damage the organisation’s reputation and
recommend actions to mitigate this risk.

Support the Head of Communications in managing crisis communications,
helping to protect the charity’s reputation through timely, accurate and
appropriate responses.

Measure and evaluate performance of key campaigns and media engagement,
generating actionable reports which inform future activity and demonstrate
impact.

Undertake any other duties as may reasonably be required by the employer to
help achieve our organisational aims.

Person specification
Essential

Experience of working in a similar role either in-house or in an agency.
Highly organised, methodical and efficient, with exceptional attention to
detail; calm under pressure, with the ability to manage tight and shifting
deadlines.

Excellent copywriting and proofreading skills.

Experience of crisis communications.

Experience of developing compelling content for print, digital and broadcast
communications channels, accurately conveying information and engaging
with a wide range of stakeholders.

Track record of generating media coverage to deliver messages to a range of
audiences.

A strategic thinker who considers the wider context when planning activity and
can sense compelling story opportunities.

Experience of supporting case studies to share their personal stories in the



media.

e Excellent interpersonal skills and the gravitas needed to liaise and build good
relationships with celebrities and agents.

e Good numeracy skills; the ability to transform data and research findings into
meaningful accessible reports and action plans.

e Enthusiastic and pro-active, able to take initiative and work autonomously.

e A strong work ethic, a commitment to Glaucoma UK’s aims and values, and a
desire to improve the lives of people living with glaucoma.

e Ability to work flexible hours as required, and to travel throughout the UK.

Desirable
e An understanding of the health and social care landscape and the services
available for people with - or at risk of - eye disease.
e Experience using media monitoring software such as Meltwater.
e Experience of working with public affairs agencies.
e Good understanding of GDPR, PECR and Fundraising Regulations.
e Experience of using analytics and reporting tools such as Google Analytics

This is an outline of the responsibilities and duties of the Communications and PR
Officer; it is not intended as an exhaustive list and may change from time to time to
meet the changing needs of Glaucoma UK and our beneficiaries. Any changes will be
made in consultation with the post holder.




Benefits

Holiday entitlement
25 days holiday per annum (rising by one day per year to 28 days after 3 years’
service), plus Statutory Public Holidays, pro-rated for part-time employees.

Healthcare

Benenden Healthcare cover, with access to a range of services including private
diagnostics, treatment and other essential services. 24-hour Employee Assistance
Programme for problems which may impact on health or wellbeing.

Pension
Up to 5% contributory pension.

Learning & development
Funded support for learning and development to help employees grow their skills,
knowledge and behaviours in pursuit of our strategic objectives.

Working arrangements
This role will be home-based with occasional travel to our head office in Ashford,
Kent. This role may involve some occasional evening or weekend working.

How to apply

If you have any queries about the job or Glaucoma UK, please contact
Richenda Kew at recruitment@glaucoma.uk.

If you would like to apply for the post, please email your CV and a covering letter_
explaining how you meet the person specification, to Richenda by 11.00pm on
Sunday 11 October 2026. Please note that only applications including a covering
letter, which clearly details how you meet the requirements of the person
specification, will be considered.

Interviews will take place on 21 and 22 October 2026 and interested candidates are
urged to keep these dates free. We will be in touch with shortlisted applicants by 15
October 2026. Candidates with a disability who may need longer to prepare for an
interview, or who have special requirements to be taken into account, are invited to
contact us to discuss any necessary adjustments to the recruitment timetable.
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